




Passion. It’s why we get up every morning, and what we put into every move 

we make. Whether we’re designing distinctive print and collateral campaigns, 

shooting memorable television spots, or simply creating compelling communi-

cations that move your brand forward. It’s the elixir that keeps our brains fired 

up, our ideas ahead of the curve, and our clients very happy. 

Stack Creative is a multi-disciplinary, design and a full-service advertising  

agency capable of servicing all of your requests short of leaping tall buildings 

in a single bound. We are a team of creatives led by a creative. Which means 

nothing stands between your goals and our ideas. We listen. We collaborate. 

We put our best minds on the job. And together we develop intelligent commu-

nication solutions that excite, inspire but most of all, get results.

WHO WE ARE

https://www.stackcreativeagency.com/

https://www.stackcreativeagency.com/




On any given day we are designers, writers, strategists, artists, marketers,  
consultants, and confidants. But above all, we are creative problem solvers. 
Whether we’re creating a support brochure, an ad campaign, or TV spot, we 
take complex ideas and distill them into crisp, clear communications that are 
quickly and easily understood.

Services

Advertising
Branding
Strategy

Graphic Design
Video / TV

Digital
Web

Social Media
Environmental Graphics 
Signage / Tradeshows





This is not just our business, it’s our passion.

That makes a difference.

The Stack Creative team is comprised of talented designers, writers, strategists 

and web-savvy IT types. It is a group that represents extensive experience in 

business-to-business and consumer marketing. Name just about any business 

issue or product category and chances are we have someone who has worked 

on it at some point.

But there’s more to our team than experience. This is a group of people who 

still get excited about the work and the creative process.

Our goal is to make the work the best it can be. Every project. Every day.  

It’s something our clients recognize and value. And it keeps them coming back.

THE TEAM





Never one to be satisfied with the status quo, Debra launched her WBE agency in 2001. As a nationally recognized 

Creative Director / Graphic Designer with more than 20 years experience, she knew exactly the kind of firm she wanted 

to create. One that streamlined and simplified the traditional agency model. One that was built on the core principles of 

exceptional design and advertising. And one that always put clients first.

The result is a team of talented designers, writers, strategists and web programmers who are as passionate and driven 

as Debra Stack herself.

Since its inception, Debra has developed an impressive and growing client roster and firmly established itself among 

top design and advertising shops in Philadelphia and beyond, with such clients as The Philadelphia Museum of Art, 

Comcast, Penn Medicine, Temple Health and The Wharton School.

Debra began her career at Tierney Communications, Philadelphia’s largest fully integrated communications agency.  

As Senior Art Director/Senior Designer she designed and directed projects for some of Pennsylvania’s most recognized 

brands, including the Pennsylvania Lottery, BlueCross BlueShield, Peco Energy and Genuardi’s. Her national clients 

included Sunoco, McDonald’s and Verizon.

Debra earned her BFA in Graphic Design at Moore College of Art and Design and lives in downtown Philadelphia, 

just a short walk from her second home — her office.

Debra Stack



https://www.youtube.com/watch?v=lrq56o-V7d0
https://www.youtube.com/watch?v=lrq56o-V7d0
https://www.youtube.com/watch?v=lrq56o-V7d0


Penn Medicine
Tagline

TV Campaign
Print & OOH Campaign



Project:  

Penn Medicine - Horizon Termination Strategic Response

Background:   

Today, “Your life is worth Penn Medicine” is arguably one of the most iconic taglines in all of Philadelphia branding.  
But we think its backstory makes Penn even more remarkable as a case study…

The Challenge:   

Back in 2008, Horizon Blue Cross/Blue Shield, at the time the largest NJ health insurance company, notified Penn and CHOP that they would 
be terminating their contracts beginning spring 2009. This would mean that for Horizon customers, the hospitals of UPHS would become “out 
of network,” and essentially only be viable options for the very wealthy who could afford to pay for their services. Under that scenario, not only 
would patients face the reality of losing some of the top doctors and hospital system in the region, but UPHS would also take a significant hit to 
their bottom line. The task was to put pressure on Horizon to renew their contract with UPHS, giving their customers continued access to some 
of the best healthcare around.

Our Thinking:  

What began as a simple line of copy in the body of the first response ad held so much meaning, as soon as pen was put to paper we under-
stood it had the power to become so much more for the Penn brand. The next task was helping the client understand what they were really 
holding in their hands. And so a campaign was born, expanding an ad that was meant to be a one and done PR support tool into the world of 
heart, and lung, cancer and pediatric care. Still going strong over 10 years later, we hold ”Your life is worth Penn Medicine” dear, as a powerful 
example of what happens when our thinking and our creativity come together to problem solve for our clients.











Penn Medicine:  Anthem TV Spot
Click here to view

Penn Medicine:  Proton Therapy TV Spot
Click here to view

Penn Medicine:  Heart TV Spot
Click here to view

Penn Medicine:  Specialized TV Spot
Click here to view

Main TV Spot: 60 Sec

Service Line TV Spots: 30 Sec

https://www.youtube.com/watch?v=n9XIrKUNVXY
https://www.youtube.com/watch?v=9U5W3keD2uE
https://www.youtube.com/watch?v=SD5xzYf1Jdg
https://www.youtube.com/watch?v=-Uuzdqw5M-o


Pennsylvania Ballet
Digital

Print & OOH Campaign







WCG Brand Video

Click here to view

WCG is the world’s largest and most trusted provider of regulatory and ethical review services for human research.

https://www.youtube.com/watch?v=VhHwznxK76U


WCG 50th Anniversary
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Project:  

WIRB 50th Anniversary

Background:  

WCG (WIRB Copernicus Group) currently holds 26 related sub brands, all revolving around ethical review, and clinical/ technology support ser-
vices for those who perform clinical trials around the globe. While we were working on various projects to reconfigure the brand architecture, 
rationalize visual identification, and develop various print ads and collateral, one of the brands (WIRB – Western Institutional Review Board) was 
about to celebrate their 50th year in business. Almost as an afterthought, the client tasked Stack with developing some kind of marketing  
campaign to mark the occasion.

The Challenge:  

Though we had been doing what we considered “good work” across the family of brands, we felt strongly that without an overarching brand 
strategy that was (1) relevant and emotionally connected with the target audiences and (2) cohesive across everything we did, the individual 
marketing and advertising efforts weren’t working together to build something larger than the sum of the parts. And, consistent with the rest 
of the business, WIRB did not have a set brand positioning to build from. Beyond hitting the 50th milestone, there was no other message that 
WCG was looking to build on or communicate.

Our Thinking: 

While hitting their 50th anniversary was a really big deal internally, we believed that if we didn’t find a way to make that relevant and meaningful 
to our current and prospective clients, we’d largely just be talking to ourselves and lose a potentially powerful opportunity to make a statement 
in the industry. Further, we believed that finding the right brand positioning for WIRB and the right messaging surrounding the 50th could be a 
good launch point for attacking the larger brand positioning opportunity.



Our Thinking Continued:  

Tactically, we recommended making a series of documentary style videos the centerpiece of the efforts, delivered through a new micro-site  
designed around WIRB’s 50th and our hope was that while moderating the interviews that would become the final videos, we’d find inspiration 
for a brand positioning that we could translate through the rest of the organization and sub brands. From 3 days of interviews with over 30  
employees at all levels of the organization, board members, and even past employees, we developed the brand positioning and subsequent 
messaging of:

Pioneering Together

Using WIRB’s 50th anniversary as the first communication point, we began communicating what Pioneering Together meant to all levels of 
stakeholders – forming a deliberate focus and source of pride internally, as well as a meaningful and compelling message to current and target 
prospects externally. After seeing the power of that positioning for WIRB, WCG adopted the positioning for the entirety of the company, and is 
now working to communicate what “Pioneering Together” means through each of their sub brands and product lines.





It All Began with One Women
Angela J. Bowen, MD was a woman ahead of her time. Medical research pioneer, celebrated physician, and noted 
philanthropist, Dr. Bowen founded Western IRB (WIRB), the first independent review board dedicated to 
protecting the rights and welfare of patients involved in clinical trials in 1968. WIRB was established three years 
before the National Institutes of Health (NIH) required ethics review of human research, four years before the news 
media brought the Tuskegee study to public awareness, and eight years before federal regulations 
demanded IRB review of human research. 

The first from her rural Mississippi family to complete her college degree, Dr. Bowen continued on with her 
studies, graduating from medical school in 1963 when only six percent of the physicians in the United States 
were women. 

She was a prolific medical researcher and tireless ambassador for human protection in clinical trials, co-authoring 
31 medical journal papers and making more than 130 presentations at workshops, conferences and board 
meetings from Olympia, to Washington, D.C., to Santiago, Chile, from 1968 to 2009.

As a researcher in endocrinology at the Virginia Mason Medical Center in Seattle, Dr. Bowen befriended a patient 
named Robert Schmidt, of the Olympia Brewing Co., who was instrumental in convincing her to move to Olympia, 
WA and begin a private medical practice. In order to continue her research, Dr. Bowen needed a non-profit entity to 
administer her research grants. Schmidt suggested she use the Olympia Tumwater Foundation, a non-profit group 
established by the Olympia Brewing Co. in order to pursue community philanthropy. Unbeknownst to anyone at the 
time, this arrangement between Dr. Bowen and the foundation was the beginning of a new era in medical research 
oversight, which was shifting away from universities and taking on a more independent path.

Over the next several years, as the federal regulations governing human medical research evolved, so did the WIRB 
board. The Tumwater Olympia Foundation board members were replaced by a board of medical and lay people, as 
required by the new regulations. 

Now—fifty years later—WIRB remains the first and largest independent review board in the world, and is widely 
regarded as the “gold-standard” of research ethics.

This is the story of how a single idea changed the world. And how together with our partners we are 
protecting lives and helping to fuel scientific and medical progress, all around the world, every single day.

WIRB Western IRB

As the first independent ethical 
review board and a global leader in 
research ethics, we reflect on the 
pioneering spirit that brought us 
to life, the can-do attitude that’s 
kept us going, and the vision that 
guides us into the future. 
At the 2018 DIA Annual 
Conference, we invite you to 
explore and celebrate our journey 
& accomplishments. 
The real power behind our success 
comes from working together.

Western Institutional Review Board (WIRB) is founded by medical 
research pioneer, celebrated physician and noted philanthropist 
Dr. Angela J. Bowen. WIRB becomes the first organization of its 
kind, dedicated to protecting the rights and welfare of patients 
involved in clinical trials.

1968

WIRB and Ethical Review 
through the Years

The NIH requires ethical review of human research. The first 
academic IRBs are established to carry out this mandate.

1971

Publication of the historic Belmont Report, which identifies basic 
ethical principles and guidelines to address ethical issues arising 
from the conduct of research with human subjects. The Belmont 
Report was—and still is—the foundation upon which modern 
human subject protection is based.

1976
Together with Copernicus Group IRB, WIRB becomes a founding 
member and namesake of the WIRB-Copernicus Group (WCG). 
With more than 20 of the clinical research industry’s most 
well-respected and innovative service companies, WCG endeavors 
to increase the speed and quality with which new therapies are 
brought to market. WIRB and Copernicus Group IRB, with New 
England IRB, Midlands IRB, Aspire IRB and IRBNet, make up the 
WIRB-Copernicus IRB Group.

2012

WIRB is the first independent IRB to earn accreditation by the 
Association for Accreditation of Human Research Protection 
Programs (AAHRPP), for meeting rigorous standards of ethics, 
quality, and protections for human research.

2003

WIRB solidifies its partnership with institutions by expanding its 
services to include the administration of Institutional Biosafety 
Committees (IBCs).  WIRB-Copernicus IBC has administered IBCs 
for more than 600 institutions, reviewed more than 400 human 
gene transfer clinical protocols, and conducted more than 4,500 
convened IBC meetings in the U.S and abroad.

2001

Based on the recommendations in the Belmont Report, HHS 
revised its human subject protection regulations, and FDA 
implemented the IRB requirements for the first time.

1981

WIRB has been the leader in human subject protections for a very long time. I know I date myself, but 
it seems like yesterday that WIRB began protecting human subjects. WIRB is to be commended for its 
excellence, its leadership in adapting to the evolving regulations and standards, its openness to 
serving as a role model for other groups involved in protecting human subjects, and the commitment 
of its employees to advance IRB standards globally by spreading the word about how they do what 
they do, with enthusiasm.”

 — John M. Falletta, MD, — Chief of Division of Pediatric Hematology-Oncology and IRB Chair, Duke University 
Medical Center and Medical School; Pediatric Oncologist and Hematologist, Texas Children’s Hospital; 
Member, WCG Oncology Advisory Board

In working with WCG over the years I have found the organization to be committed to human 
subjects protection by following rigorous internal policies and procedures. WCG has also been a key 
pioneer in pressing forward to use technology to enhance informed consent, ensure thorough, timely 
reviews, and to advance education for its staff and the investigators and institutions they work with 
every day.”

  — Arthur S. Caplan, PhD, — Professor of Bioethics, NYU Langone Health

Pioneering is part of WIRB’s DNA. From its trailblazing founder, Dr. Angela Bowen, who changed the 
way the world thinks about human subject protection, to its transformational CEO, Dr. Donald Deieso, 
who is measurably improving the way that clinical research is conducted, WIRB has played a leading 
role in making drug development safer and more efficient over the past 50 years. I look 
forward to seeing what the company will accomplish next.”

 — Scott Hayworth, MD, FACOG, — President & CEO, CareMount Medical; Assistant Clinical Professor of 
Obstetrics, Gynecology and Reproductive Science, Mount Sinai School of Medicine; Past Chair, American Medical 
Group Association; Member, WCG Board of Advisors.

Read what leading experts
in medical research think about WIRB:

Looking Ahead
to the Next 50 Years
With Western IRB as the anchor to the WIRB-Copernicus Group (WCG), we have constructed a suite of solutions 
and combined organizations designed to create efficiencies in the clinical trial continuum that reduce bottlenecks 
and open pathways to accelerate the start-up and conduct of clinical research. As such, WCG is the world’s leading 
provider of solutions that measurably improve the quality and efficiency of clinical research. The industry’s first 
clinical services organization (CSO), WCG enables biopharmaceutical companies, CROs, and institutions to 
accelerate the delivery of new treatments and therapies to patients, while maintaining the highest standards of 
human subject protection.

Sixhundred  Months
Twothousand  Fourhundred  Weeks
Eighteenthousand  Twohundred  Fifty  Days
Fourhundred  Threethousand   Twohundred  Hours

Since 1968

Fifty Years

Now—fifty years later—WIRB remains the first and largest 
independent review board in the world, and is widely regarded as 
the “gold-standard” of research ethics.

2018

WIRB expands its International Fellows Program to include the 
study of research ethics at New York University (NYU) Langone 
Medical Center. In addition to the six months the Fellows spend 
learning about clinical research oversight at the WIRB campus in 
Washington State, the program now includes a two week session 
during which they will study research ethics at the NYU Center for 
Bioethics in New York City.

2015

WIRB follows Copernicus Group IRB, to become the second 
independent IRB to achieve ISO 9001:2008 certification in 
recognition of its rigorous quality management standards. Like 
all members of WIRB-Copernicus IRB Group, WIRB is recognized 
for its extraordinary commitment to efficiency, the hallmark of its 
many continuous process improvement, quality management, and 
lean six sigma initiatives.

2015

Celebrating

Years of  
Pioneering,  
Together.



Click here to View Website

https://debrastack.wixsite.com/website-6/50


Click here to Watch Videos

https://debrastack.wixsite.com/website-6/50
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2012 PHILADELPHIA INTERNATIONAL FLOWER SHOW  RAIL POSTERSPhiladelphia International Flower Show ID
 

Stack Design created a memorable, highly flexible identity and advertising program  
for the Philadelphia International Flower Show’s HAWAII, Islands of Aloha theme.The  
identity captured the spirit of Hawaii’s dramatic landscape and magnificent flowers.
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Premier Sponsor

Exclusive Sponsor

Sponsored by Philadelphia Wedding Magazine, the Flower Show invites brides-to-be and bridesmaids 
for a fun night (and take-aways!) Fashion, music, catering, honeymoon, and photography experts at the 
Show. Plus check out DIY demonstrations where you can learn how to make elegant bouquets or create 
the perfect wedding tablescape!

Wedding Wednesday, March 7

PENNSYLVANIA 
CONVENTION CENTER  
TICKETS ON SALE NOW  theflowershow.com
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 2012 PHILADELPHIA INTERNATIONAL

FLOWER SHOW

Premier Sponsor

Exclusive Sponsor

Dr. Seuess’ “The Lorax,” character will be on site at the Family Lounge where kids can play, watch videos, 
and so much more. Special $70 Family Fun Pak includes 2 adult and 2 children’s tickets and  
one-year associate membership. Family lounge is open all week.

Family Day – Sunday, March 12

PENNSYLVANIA 
CONVENTION CENTER  
TICKETS ON SALE NOW  theflowershow.com
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 2012 PHILADELPHIA INTERNATIONAL

FLOWER SHOW

Premier Sponsor

Exclusive Sponsor

Enter a tropical paradise with waves of orchids, towering waterfalls and palm trees. Special digital 
effects, interactive exhibits, and magnificent landscapes will spotlight Hawaiian culture through flowers, 
plants, music, dance, food and art including a Hawaiian Village of 40 vendors from the islands.

ESCAPE 

PENNSYLVANIA 
CONVENTION CENTER  
TICKETS ON SALE NOW  theflowershow.com

RAIL POSTERS



2012 PHILADELPHIA INTERNATIONAL FLOWER SHOW MAIN EVENT BROCHUREPhiladelphia International Flower Show ID
 

Stack Design created a memorable, highly flexible identity and advertising program  
for the Philadelphia International Flower Show’s HAWAII, Islands of Aloha theme.The  
identity captured the spirit of Hawaii’s dramatic landscape and magnificent flowers.
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FOR ADDITIONAL 
INFORMATION OR TO 
PURCHASE TICKETS, 

PLEASE VISIT 

theflowershow.com

EVERY TICKET HELPS
Flower Show revenues support the Pennsylvania 
Horticultural Society and its innovative programs, 
including City Harvest, a network of community 
gardeners and other partners who provide fresh 
produce for underserved families.  
 

To bid on celebrity experiences, lavish vacations 
and more - and support the work of PHS -  
visit the online auction at charitybuzz.com!

BIDDING RUNS FEBRUARY 23 - MARCH 13, 2012.

 
 

2012 
PHILADELPHIA
INTERNATIONAL
FLOWER SHOW

PENNSYLVANIA 
CONVENTION 

CENTER
theflowershow.com

From towering waterfalls 
and waves of orchids, to glowing 

volcanoes and serene sunsets,  
the 2012 Flower Show is  

an immersion in the dramatic 
landscapes and tranquil  

spirit of Hawaii.  

Be carried away to a floral  
hula fest, romantic beach  

wedding, tropical ranch house,  
surfers’ retreat, and a  

rocky garden of the gods. 

'12PIFS_4C_MainBrochure_Mech_F.indd   1 10/19/11   2:23 PM

SHOW 
INFORMATION

EXPLORE
See craftspeople continue centuries-old traditions at the 

Hawaiian Village. Take home “the spirit of Aloha” with plants, 

flowers, food, and items for the home—and pick up souvenirs 

for friends and family!

RELAX
Sample wines and spirits in the Grand Hall courtesy of PA Wine 

& Spirits Stores. Experts will be on hand to assist with tastings 

and onsite purchases. Free with Flower Show admission.

EXPERIENCE
The Preview Party comes to shore on Saturday, March 3.  

Be among the first to see the Show and enjoy specialty  

cocktails and hors d’oeuvres. This black-tie event is  

PHS’s largest annual fundraiser. Reserve online. 

DISCOVER
See the Flower Show in style with an Early Morning  

Tour before doors open to the public. Expert guides  

lead groups of 8 to 12 visitors, revealing behind-the-scenes 

secrets along the way. Reserve online in advance.

INDULGE
Soothing Hawaiian melodies and lush palm trees set the tone 

for a relaxing Garden Tea. Enjoy scrumptious delights as you 

daydream about island life. Reserve online. Limited seating.

GROW
Beyond being beautiful, the Flower Show provides inspiring 

ideas and take-home tips on growing vegetables, designing  

with flowers, and much more. Meet gardening experts at free 

presentations throughout the day.       

MARCH 4-11, 2012 

Pennsylvania Convention Center 
12th & Arch Streets, 
Philadelphia, PA 19107

theflowershow.com

215-988-8899 
(recorded information)

HOURS 

PHS Members’ Preview (household and leadership levels only)

ADMISSION 

Order online and print from home
Online and Advance General Admission (good any day)

Students* (ages 17-24) $20
Group (minimum purchase 25 adult tickets - good any day) 

*must present valid ID and proof of age upon entry

VALUE TICKET PACKAGES

Value packages include Show tickets plus a one-year 
membership to the Pennsylvania Horticultural Society.  
For additional information regarding PHS membership  

 

4 Adult tickets, $100 – online exclusive

2 Adult ticket, $55 – online exclusive

MAKE WAVES AT  
THE FLOWER SHOW

'12PIFS_4C_MainBrochure_Mech_F.indd   2 10/19/11   2:23 PM

MAIN EVENT BROCHURE



Philadelphia International Flower Show ID
 

Stack Design created a memorable, highly flexible identity and advertising program  
for the Philadelphia International Flower Show’s HAWAII, Islands of Aloha theme.The  
identity captured the spirit of Hawaii’s dramatic landscape and magnificent flowers.

ADMISSION TICKETS
 

2012 PHILADELPHIA INTERNATIONAL FLOWER SHOW BILLBOARDS, AD, TICKETS, MAP AND WEBSITE

Philadelphia International Flower Show ID
 

Stack Design created a memorable, highly flexible identity and advertising program  
for the Philadelphia International Flower Show’s HAWAII, Islands of Aloha theme.The  
identity captured the spirit of Hawaii’s dramatic landscape and magnificent flowers.

OUTDOOR BILLBOARD
 

Philadelphia International Flower Show ID
 

Stack Design created a memorable, highly flexible identity and advertising program  
for the Philadelphia International Flower Show’s HAWAII, Islands of Aloha theme.The  
identity captured the spirit of Hawaii’s dramatic landscape and magnificent flowers.

ORGANIC GARDENING AD
 

Organic Gardening and the Pennsylvania Horticultural Society 
want to send you on a whirlwind tour of the 2012 Philadelphia 
International Flower Show featuring the lush gardens and 
dramatic landscapes of Hawaii, when you enter to win our 
Ultimate Gardening Getaway Sweepstakes.

You could win:

 
including an early morning behind the scenes tour with  
PHS President, Drew Becher

Up Close at the  
Philadelphia Museum of Art

To enter simply visit:  
www.organicgardening.com/PhiladelphiaFlowerShow 

Void where prohibited. Sweepstakes begins on January 1, 2012 and ends February 15, 2012. No purchase necessary to enter or win. A purchase will not improve 
your chances of winning. Open only to legal residents of 48 United States and DC (excluding Rhode Island, Arizona, and residents of Guam, Puerto Rico, Canada, 
and all other US territories and possessions) who are 18 years of age or older. Rodale, Inc., 400 South Tenth Street, Emmaus, PA 18098-0099 is the operator of 
this sweepstakes. For a complete list of rules, please visit www.OrganicGardening.com/PhiladelphiaFlowerShowRules

MARCH 4-11, 2012

Hawaii: Islands of Aloha!

is Blooming in Philadelphia
HAWAII

 2012 PHILADELPHIA INTERNATIONAL

FLOWER SHOW
And so will you at the

PIFS OrganicGard Ad-MechR3.indd   1 11/29/11   4:46 PM

Philadelphia International Flower Show ID
 

Stack Design created a memorable, highly flexible identity and advertising program  
for the Philadelphia International Flower Show’s HAWAII, Islands of Aloha theme.The  
identity captured the spirit of Hawaii’s dramatic landscape and magnificent flowers.

EVENT MAP
 

Horticultural Institute of So. California 128,  229
Hudson Beach Glass 417
Hudson River Inlay 103
Hudson Valley Seed Library 902
ICIS 916
In Bloom Jewelry 104
Intratlantic, Ltd. 1232
Iron Baskets 1220
Island Designs 304
Ivyland 1000, 1101
Jerry Fritz’s Linden Hill Gardens 300, 401
Jerry’s Berries 728
Jill Mulry Fine Art Photography 405
Jonathan’s Spoons 912
JustPat Orchids 724
Kashmir Moon 904
Katherine Cheetham Glass 308
Keystone Gardens 1027
King Silk Art 708, 710, 712
Kiskis Imports 112
Kremp Florist 700, 703, 800, 901
La Cigale 814
La Contessa by Mary DeMarco 116
Laura’s Barretts 808
Lee Valley Tools 325, 327, 329
Lichen & Moss 1003
Literary Calligraphy 907
Living & Giving 1202
Liz Kinder Ceramics 515
Loreleis 906
Lovell Designs 1010
Made From Coins 804
Mantis 818, 919
Maplecrest Lilies 1212
Marcasite and More 910
Marvin Gardens 301

1st Choice Welding 222
Ace of Spades Garden Art 503
Acme Markets 100, 201
Always Better Grown, Inc. 508, 605
ArizonaEast Distributors 521, 523
Art on Tile/New Age Group 921
Bamboula Ltd. 208
Beach Glass Bingo 1005
Beekman’s C.O.P.A. Soaps 702
Benchsmith 224, 226, 228
Benner’s Garden 927
Better Garden Tools 429
Better Living Sun Rooms 1236
Beyond Borders 202, 303
Bittersweet Herb Farm 918, 1019
Bliss Botanica 1015
Blue Rock Gourds 1012
Bohemian Crafts Company 114
Bonsai Art Gallery 525
Brickyard Cove Pottery 1004
By the Yard 824, 826
Carlota Gardens, LLC 312, 314
Carole Shiber Designs 210
Cheeky Bee Candle Company 505, 507
Chive.com 302, 403
Christina’s World 309
City Planter 200
Clay Place, The 313
CobraHead 1025
Colby Smith Door Knockers 513
Courtney Design 307
Cramer’s Posie Patch 527, 529
D & M Images 204
D & M Wooden Flowers & Vases 908
D. Landreth Seed Co. 218, 319
Dakota Prairie Designs 1013

David Stern Photography 914
De Waterlelie 1228, 1230
Decor Shoppe 1126
Deer Tech 1028
DePalma Enterprises 126
Desertlands 1222
Design Spirit Studio 1117
Designer Palms 606, 709
Discount Decorative Flags 1022, 1024
Distinctive Garden Solutions 124, 25, 321, 1026
Dorothy Biddle Service 928, 1029
Dragon Agro Products 1216
Dubarry of Ireland 905
Dutchman Fountains 102,  203
Earth Saver Wind Sculpture 1200
Elements/Jill Schwartz 316
Euroshine 1018, 1020, 1119, 1121
Fabulous Home & Patio 421,  423
Fish in the Garden 306
Flip Flop Flower Pot 820
Florian Ratchet-Cut 828,  929
Flowers by Dotti 718, 1002, 1103
Folio Art Glass 909, 911
Francis Metal Works 1115
Fran’s Wicker 328
Ginger Blue 816,  917
Gladstone Jones 108,  110
Glass Gardens NW 212
Glass Pockets 207
Golden Carts 1129
Green Heron Tools 1123
Hanami Real Orchid Jewelry 206
Heat Shed, The 324
Heather Lane Pottery 211
Herb Lady, The 1008
High Beams 706

Business Center Java City
SHOW
INFO
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2012 PHILADELPHIA INTERNATIONAL FLOWER SHOW
HAWAII: Islands of Aloha | March 4 - 11 

Hall B

Mary  Cabot - Watercolors 413, 415
Meehan’s Miniatures 502
Merriweather’s 1113
Michelle Masters Topiary Art 311
Michelle’s Art Design 311
Mid-Atlantic Waterproofing 1127
Model Metalworks, Inc. 913
Morihata International 214
NameMe Calligraphy 409, 411
Nature’s Creations 716
NatureScripts 315
New Country Bonsai Garden 1234
Nica-Art 205
Oil Creations by Gail 1014
ONICE 1208
Orchid Doctor of PA 501
Out of the Blue 1206
Painted Garden, The 1214
Parkside Orchids 519
Patrick Meyer Studio 1011
Pei Flowers 1224, 1226
Peony’s Envy Flower Farm 720
Pink Cloud Gallery 1109
Porcelain Garden, The 915
Pride Garden Products 322
pucciManuli 806
Rachel’s Jewelry 209
Randolph Rose Collection 510, 512, 607, 609
Recreated Art & Soul 305
Rick’s Utility Sheds & Gazebos 802,  903
Ripple Pottery 1017
Roberta’s 504, 506, 601, 603
Rodale Institute 216, 317
Samuels Art 1006
Sandstone Gardens 600
Sarapaan 213

®

THANK YOU TO OUR SPONSORS

tickets on sale now

Scot Schmidt Sculptures in Limestone 1009
Sea Gallery 1005
Seed Source 425, 427
Silver Spoon Jewelry 517
SLM Gifts 323
Spear Head Spade 822
Spring Designs 511
Stems Vases 217
Stone Manor Lighting 1016
Studio Yates 509
Summer Accents 1238, 1240
Sunshine Nursery 900, 1001
Taskease 221
Terrific Fountains 122
Thentix A Touch of Honey 1021
Touchstone Pottery 106
Tourism Ireland 118, 219
Trees Company 714
Triple Oaks Nursery 722
Twig Terrariums 1218
Under the Sea Pottery 1111
Unique Birdhouses 812
Vermont Nature Creations, Inc. 602, 604, 705, 707
Vertical Garden, The 1023
Violet Rainbow, The 318, 419
Votre Vu 1105
Wagman Designs 407
Waldor Orchids 701
Walpole Woodworkers 608, 610, 711, 713
Wedgewood Gardens 500
WGK Glass Art 810
Wildflower Graphics 310
Wildflower Seed & Tool Company, The 920, 922
Windows to the Garden 215
Wireworx 1107
Worm Factory, The 924, 926

MARKETPLACE VENDORS

PARTNERS
Anderson Windows Apple Vacations Cape May Tourism
Einstein Healthcare Network Gold Key Resorts New York Times
Plant One Million Recyclebank Sugarhouse Casino
U.S. Forestry Service

Download 
the 

FLOWER
SHOW

APP
Find info on 

parking, lectures, 
daily events, 

demos, VIP nights, 
entertainment

& more!

theflowershow.com

Pennsylvania Convention Center

Philadelphia International Flower Show ID
 

Stack Design created a memorable, highly flexible identity and advertising program  
for the Philadelphia International Flower Show’s HAWAII, Islands of Aloha theme.The  
identity captured the spirit of Hawaii’s dramatic landscape and magnificent flowers.

WEBSITE
 

BILLBOARDS, AD, TICKETS, MAP AND WEBSITE



2012 PHILADELPHIA INTERNATIONAL FLOWER SHOW   GALA  BROCHURE & TICKETSPhiladelphia International Flower Show ID
 

Stack Design created a memorable, highly flexible identity and advertising program  
for the Philadelphia International Flower Show’s HAWAII, Islands of Aloha theme.The  
identity captured the spirit of Hawaii’s dramatic landscape and magnificent flowers.

GALA PREVIEW PARTY BROCHURE & ADMISSION TICKETS
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FLOWER SHOW

ONLINE AUCTION
Bid on extraordinary experiences and exclusive  
VIP packages. February 23 – March 13, 2012  
at charitybuzz.com
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SHOW INFORMATION
We look forward to welcoming you to the 
Philadelphia International Flower Show Preview 
Party at the Pennsylvania Convention Center, 12th 
and Arch Streets. Both coat checking and the Flower 
Show are located on the second level, accessible by 
escalator or elevator.

ATTIRE
The Preview Party is a black-tie event.  
Temperature in the Show is kept at 68ºF during the 
Reception; comfortable shoes are recommended.

TICKETS
The enclosed ticket(s) indicates the time cocktails 
and hors d’oeuvres will be served on the Show 
floor, as well as whether your subscription is for 
the Reception and Dinner, or Reception only. Your 
complimentary parking pass is enclosed. Please look 
on the back of the pass for the location of the  
lot in which you will park.

DINNER GUESTS / PLACE CARDS
If you have subscribed for the Dinner, please be 
sure to pick up your place card before entering the 
Show. Place card tables will be located just outside 
the Show entrance on the second level. Please let 
your guests know that all cards will be listed under 
your/your company’s name. We regret we cannot 
individualize place cards for guests. All Dinner guests 
are free to return to the exhibit hall following Dinner 
to enjoy the displays until 11 pm.

RECEPTION ONLY SUBSCRIBERS
We invite you to continue to enjoy the Show after 
our Dinner guests leave for the Ballroom at 7:45 pm. 

FLOWER SHOW SHOP / MEMBERS’ BOOTH
Be sure to browse the wonderful PHS Shop.  
Our unique and original items will be available for 
purchase from 5:30 - 8 pm. Speak with one of our 
volunteers to learn about membership in PHS.

WHEELCHAIRS
Complimentary wheelchairs are available on the 
second level on a first-come, first-served basis with  
a driver’s license or major credit card.

Please contact Ellen Wheeler at 215-988-8830 or 
email previewdinner@pennhort.org with questions.

You are helping to 
feed thousands of 
families through 

PHS’s City Harvest

WE ARE PLEASED TO PRESENT 
SUBARU THE PRESIDENT’S AWARD, 

CREATED IN 2010 TO  
RECOGNIZE LEADERSHIP IN 

ENVIRONMENTAL STEWARDSHIP.

SUBARU WILL RECEIVE “THE BINNEY,”  
NAMED FOR HORACE BINNEY, WHO WAS ONE 
OF THE ORGANIZERS OF THE PENNSYLVANIA 
HORTICULTURAL SOCIETY AND SERVED AS  

ITS FIRST PRESIDENT (1828). 

2012_PIFS_GalaBrochure_Mech.indd   2 1/18/12   4:21 PM
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Click here to view TV Spot

TOMORROW IS HERE.

https://www.youtube.com/watch?v=oJkwMvhdqQc


Wharton Executive Education ONLINE INTERACTIVE AD CAMPAIGN / WEB BANNERS

CREATIVE PORTFOLIO : SAMPLE 3    

WHARTON EXECUTIVE EDUCATION: 

300 X 250

QUESTION
NOTHING?

APPLY NOW

FINANCE 2010:

APPLY NOW

QUESTION
EVERYTHING.

300 X 250

DON’T
CHANGE?

APPLY NOW

APPLY NOW

CHANGE
ITUP.

300 X 250

APPLY NOW

APPLY NOW

STAY THE
COURSE?

OF COURSE
NOT.

300 X 250

APPLY NOW

APPLY NOW

TAKE YOUR
TIME?

TAKE WHAT’S
YOURS.

300 X 250

APPLY NOW

APPLY NOW

JUST A
MINUTE?

NOT A MINUTE
LONGER.

(AN ANSWER SHOULD BE ALONG ANY TIME NOW.)

WAIT
AND SEE.

Aresty Institute of
Executive Education

The Wharton School
University of Pennsylvania

Steinberg Conference Center
255 South 38th Street
Philadelphia, PA 19104.6359

Non-Profit Org.
U.S. Postage

PAID
Philadelphia, PA
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If there was ever a time to helm the ship, it’s now. Come hone the 
independent thinking a nimble leader requires, and gain the confidence 
it takes to inspire a staff in today’s marketplace.

LEADERSHIP 2010:

Critical Thinking: Real-World, Real-Time Decisions, April 19-21
Building Relationships That Work, May 3-6
Creating and Leading High-Performing Teams, June 20-25
Executive Negotiation Workshop, July 25-30
Critical Thinking: Real-World, Real-Time Decisions, April 19-21
Building Relationships That Work, May 3-6
Creating and Leading High-Performing Teams, June 20-25
Executive Negotiation Workshop, July 25-30
Critical Thinking: Real-World, Real-Time Decisions, April 19-21
Building Relationships That Work, May 3-6
Creating and Leading High-Performing Teams, June 20-25
Executive Negotiation Workshop, July 25-30
Critical Thinking: Real-World, Real-Time Decisions, April 19-21
Building Relationships That Work, May 3-6

LEAD-0210

Register for our Leadership Development Programs at 
ExecEd.Wharton.UPenn.edu. Or let us build a custom program 
just for your organization.

PG 12

TEMPLE HEALTH SCHOOL OF MEDICINE - CLINICAL RESEARCH HIGHLIGHTS 

Wharton Executive Education ONLINE INTERACTIVE AD CAMPAIGN / WEB BANNERS

CREATIVE PORTFOLIO : SAMPLE 3    

WHARTON EXECUTIVE EDUCATION: 

300 X 250

QUESTION
NOTHING?

APPLY NOW

FINANCE 2010:

APPLY NOW

QUESTION
EVERYTHING.

300 X 250

DON’T
CHANGE?

APPLY NOW

APPLY NOW

CHANGE
ITUP.

300 X 250

APPLY NOW

APPLY NOW

STAY THE
COURSE?

OF COURSE
NOT.

300 X 250

APPLY NOW

APPLY NOW

TAKE YOUR
TIME?

TAKE WHAT’S
YOURS.

300 X 250

APPLY NOW

APPLY NOW

JUST A
MINUTE?

NOT A MINUTE
LONGER.

(AN ANSWER SHOULD BE ALONG ANY TIME NOW.)

WAIT
AND SEE.

Aresty Institute of
Executive Education

The Wharton School
University of Pennsylvania

Steinberg Conference Center
255 South 38th Street
Philadelphia, PA 19104.6359

Non-Profit Org.
U.S. Postage

PAID
Philadelphia, PA
Permit #6820

If there was ever a time to helm the ship, it’s now. Come hone the 
independent thinking a nimble leader requires, and gain the confidence 
it takes to inspire a staff in today’s marketplace.

LEADERSHIP 2010:

Critical Thinking: Real-World, Real-Time Decisions, April 19-21
Building Relationships That Work, May 3-6
Creating and Leading High-Performing Teams, June 20-25
Executive Negotiation Workshop, July 25-30
Critical Thinking: Real-World, Real-Time Decisions, April 19-21
Building Relationships That Work, May 3-6
Creating and Leading High-Performing Teams, June 20-25
Executive Negotiation Workshop, July 25-30
Critical Thinking: Real-World, Real-Time Decisions, April 19-21
Building Relationships That Work, May 3-6
Creating and Leading High-Performing Teams, June 20-25
Executive Negotiation Workshop, July 25-30
Critical Thinking: Real-World, Real-Time Decisions, April 19-21
Building Relationships That Work, May 3-6

LEAD-0210

Register for our Leadership Development Programs at 
ExecEd.Wharton.UPenn.edu. Or let us build a custom program 
just for your organization.

PG 12



Temple Health - ReadyCare
Print & OOH Campaign







Wharton Executive Education
Digital & Print Campaign

Collateral Materials







Jefferson Health
Digital

Print & OOH Campaign









Comcast
Identity System

Collateral Materials - Welcome Book





PG 15

Comcast - Promotional Piece
COMCAST - PROMOTIONAL PIECE




